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Abstract

This research aims to investigate: 1) the comparative behavior of online media
usage and dietary supplement consumption through online media among elderly individuals,
2) the comparative level of awareness regarding online advertisements of dietary supplements
among elderly individuals, and 3) the relationship between online media usage behavior,
dietary supplement consumption behavior through online media, and awareness of online
advertisements among elderly individuals. The researchers employed quantitative research
methodology, utilizing survey research with multi-stage random sampling to collect data
from a sample group of 400 elderly individuals.

The research findings indicate that: 1) demographic characteristics of elderly
individuals vary, leading to differing patterns of media usage behavior and online dietary
supplement consumption behavior. 2) Differences in demographic characteristics also result
in varying levels of awareness regarding online advertisements of dietary supplements among
elderly individuals. 3) There exists a negative correlation between the behavior of online
dietary supplement consumption among elderly individuals and their level of awareness of

online advertisements for dietary supplements.
Keywords: The Elderly, Relationship, Online Dietary Supplement Literacy
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